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Abstract: This article explores the potential of exporting Maqom music as a 

model that integrates cultural and economic objectives. It examines how Maqom, as a 

unique aspect of Uzbekistan’s national heritage, can be promoted globally to generate 

both cultural influence and economic benefits. The study analyzes strategies for 

developing sustainable export models through international festivals, digital platforms, 

collaborations with cultural institutions, and commercial initiatives. Emphasis is placed 

on balancing authenticity with market-oriented approaches to ensure that Maqom 

remains a respected cultural product while contributing to the country’s economic 

development. 
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Maqom music, a profound expression of Uzbekistan’s cultural heritage, 

possesses both artistic and economic potential. Traditionally recognized for its intricate 

melodic structures, philosophical depth, and historical significance, Maqom has 

recently been considered not only a cultural asset but also a marketable product for 

international audiences. Exporting Maqom involves a careful balance between 

preserving its authenticity and adapting it for global consumption, ensuring that both 

cultural and economic objectives are achieved. 

The integration of cultural and economic strategies in exporting Maqom includes 

participation in international festivals, concerts, collaborative projects with foreign 

institutions, and digital distribution. By developing a sustainable export model, 

Uzbekistan can enhance its cultural influence, increase soft power, and create economic 

opportunities for artists, producers, and related cultural industries. Successful models 

require coordination between government bodies, private enterprises, cultural 

organizations, and digital platforms to optimize outreach, revenue generation, and 

audience engagement. 
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This article examines the theoretical and practical aspects of exporting Maqom 

music, exploring strategies that integrate cultural promotion and economic 

development. It discusses mechanisms for entering international markets, utilizing 

branding and digital tools, and ensuring that Maqom maintains its artistic integrity 

while achieving measurable economic outcomes. The study highlights the potential of 

Maqom as both a cultural ambassador and a revenue-generating cultural product, 

contributing to Uzbekistan’s global visibility and sustainable cultural economy. 

Maqom music, as one of Uzbekistan’s most distinctive cultural heritages, holds 

significant potential not only as an artistic expression but also as an economic resource. 

Its intricate melodic structures, improvisational techniques, and profound historical and 

philosophical roots make it a unique cultural product that can be promoted on 

international markets. Developing an export model for Maqom involves strategically 

combining cultural promotion and economic objectives, creating sustainable revenue 

streams while preserving authenticity and cultural integrity. 

International exposure of Maqom through festivals, concerts, and cultural 

collaborations provides the initial platform for establishing its market presence. 

Participation in world music festivals, cultural exhibitions, and international tours 

allows Maqom to reach diverse audiences, building recognition and demand. These 

events act as both cultural showcases and potential revenue generators, attracting 

sponsorship, ticket sales, merchandise, and media coverage. By presenting Maqom as 

a premium cultural product, organizers can enhance its perceived value, positioning it 

alongside other globally recognized musical traditions. 

Digital platforms play a critical role in expanding the reach and monetization of 

Maqom music. Streaming services, online concerts, and digital downloads enable 

access to international audiences beyond physical borders. Social media platforms such 

as YouTube, Instagram, TikTok, and Facebook provide opportunities to market Maqom 

performances, share educational content, and engage audiences interactively. 

Monetization strategies, including subscriptions, pay-per-view events, and sponsored 

content, create economic benefits while maintaining cultural visibility. Digital 

platforms also allow for audience analytics, helping organizers and artists tailor 

offerings to global demand and preferences, ensuring sustainable growth in 

international markets. 
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Cultural branding is another essential component of the export model. 

Establishing a coherent brand for Maqom helps communicate its uniqueness, artistic 

value, and cultural significance to international consumers. Branding elements may 

include consistent visual identity, professionally produced recordings, high-quality 

videos, and narratives that explain the historical and philosophical context of Maqom. 

By positioning Maqom as a recognizable and prestigious cultural brand, Uzbekistan 

can create economic value while simultaneously promoting its cultural heritage. 

Effective branding also supports collaborations with international partners, including 

concert organizers, music labels, educational institutions, and media outlets. 

Collaboration between state institutions and private enterprises is vital for the 

success of Maqom as an export product. Government bodies can provide policy 

support, funding, and international cultural diplomacy channels, while private 

companies can manage commercialization, marketing, and distribution. This 

partnership ensures that Maqom is promoted professionally and efficiently, reaching 

international markets with a consistent and authentic message. NGOs, cultural 

associations, and artistic communities can complement these efforts by organizing 

workshops, master-classes, and community programs that expand engagement and 

foster global appreciation. 

Education and audience development are critical to long-term sustainability in 

the export model. By integrating Maqom into international music education, online 

courses, and cross-cultural workshops, Uzbekistan can cultivate knowledgeable 

audiences and trained performers abroad. Educational initiatives increase appreciation 

of Maqom’s complexity, depth, and cultural context, which, in turn, enhances demand 

for performances, recordings, and cultural experiences. Furthermore, international 

students and researchers who engage with Maqom often become ambassadors in their 

own countries, creating networks that facilitate cultural exchange and economic 

opportunities. 

Professional performers are central to the economic and cultural success of 

Maqom exports. Their training must encompass not only technical mastery but also 

skills in communication, stage presentation, intercultural adaptation, and digital 

promotion. Well-prepared performers serve as cultural ambassadors, creating 

memorable experiences that resonate with international audiences. Their 

professionalism and artistic quality directly affect audience perception, marketability, 
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and the economic viability of Maqom as a cultural export. Supporting performers 

through grants, scholarships, and professional development programs ensures that 

Maqom maintains its high artistic standards while achieving commercial success. 

Balancing tradition with innovation is crucial for global market acceptance. 

While preserving the core structures, scales, and performance practices of Maqom, 

organizers and artists can adapt presentation formats, incorporate modern staging, and 

use multimedia technologies to enhance appeal. This approach allows international 

audiences to access and appreciate Maqom without compromising authenticity. 

Innovative presentation techniques, including collaborations with contemporary 

musicians or fusion projects, can also attract younger audiences and create additional 

market opportunities. 

International partnerships enhance both cultural and economic prospects for 

Maqom exports. Collaborations with foreign music labels, cultural institutions, and 

media organizations provide platforms for recording, distribution, and promotion. Co-

productions with international artists or institutions broaden creative horizons, increase 

market penetration, and add credibility in global cultural markets. Joint initiatives, such 

as cross-border festivals or collaborative educational programs, not only generate 

revenue but also strengthen Uzbekistan’s cultural diplomacy and soft power influence. 

Monitoring and evaluation mechanisms are essential to measure the effectiveness 

of export strategies. Tracking audience engagement, ticket sales, digital consumption, 

and feedback from international partners allows continuous refinement of marketing, 

programming, and artistic approaches. Assessment helps identify high-demand 

products, successful partnerships, and areas requiring improvement, ensuring the 

sustainability and profitability of Maqom as an export. Data-driven decision-making 

enables both cultural and economic objectives to be met efficiently. 

In conclusion, developing an export model for Maqom music that integrates 

culture and economy requires a strategic, multi-layered approach. By combining live 

performances, digital distribution, branding, education, and international 

collaborations, Uzbekistan can establish Maqom as a recognized global cultural product 

while generating economic benefits. State support, private sector involvement, and 

NGO participation ensure professional management, global reach, and cultural 

authenticity. Professional performers, innovative presentation techniques, and market 

research strengthen the model, allowing Maqom to flourish as both an artistic treasure 



   

 275 
 

SCIENCE AND CULTURE: INNOVATIONS OF  

THE 21ST CENTURY-scientific conference 
VOLUME 02. ISSUE 01. JANUARY-2026.  

and an economically viable cultural export. Through careful planning, collaboration, 

and continuous evaluation, Maqom can become a sustainable global brand, enhancing 

Uzbekistan’s cultural identity, soft power, and economic development simultaneously. 

This article has examined the development of an export model for Maqom music 

that integrates both cultural and economic objectives. Maqom’s rich musical heritage, 

intricate melodic systems, and historical significance make it a unique cultural product 

with substantial potential for international promotion and commercialization. By 

strategically combining artistic preservation with market-oriented approaches, 

Uzbekistan can leverage Maqom to enhance both its cultural influence and economic 

growth. 

State institutions, private enterprises, and non-governmental organizations play 

complementary roles in this model. Government support provides policy frameworks, 

funding, and diplomatic channels, while private companies manage commercialization, 

marketing, and distribution. NGOs and cultural associations contribute creativity, 

audience engagement, and innovative programming. This collaboration ensures that 

Maqom reaches global audiences in a professional and authentic manner, balancing 

tradition with contemporary presentation techniques. 

Digital platforms, international festivals, educational programs, and professional 

performers are key components of the export model. These elements facilitate audience 

development, revenue generation, and global recognition while maintaining Maqom’s 

artistic integrity. Branding strategies and international collaborations further enhance 

marketability and cultural diplomacy, positioning Maqom as both a valuable national 

heritage and a sustainable cultural export. 

In conclusion, an integrated export model for Maqom music offers Uzbekistan a 

dual opportunity: preserving and promoting a treasured musical tradition while 

generating economic benefits. Through careful planning, collaboration, and innovative 

strategies, Maqom can achieve international recognition as a respected cultural brand, 

reinforcing the country’s soft power and contributing to its economic and cultural 

development. 
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